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Qian Hu’s first-half net profit up 17.4%  
to $1.1 million    

 
• Sales increases 13.9% to $36.4M, boosted by strong demand for 

Dragon Fish and robust export of ornamental fish via Singapore, 
Thailand and Malaysia  

• Group expects to remain profitable in FY2006 
 

S$’000 2Q06   
ended 

30/6/06 
 

2Q05 
 ended 
30/6/05 

 

Growth 
(%) 

6 months   
ended 
30/6/06  

 

6 months 
ended 
30/6/05 

 

Growth 
(%)   

Turnover  18,289 15,642 16.9 36,428 31,970 13.9 
Gross Profit  6,887 5,796 18.8 13,210 11,714 12.8 
Net Profit 594 480 23.8 1,116 951 17.4  

 
 

SINGAPORE  – 17 July 2006 – Mainboard-listed integrated ornamental fish service 

provider Qian Hu Corporation Limited today reported a 17.4% rise in net profit 

attributable to shareholders to $1.1 million for the first six months ended 30 June 2006. 

 

Group turnover surged 13.9% to $36.4 million, dominated by robust Dragon Fish sales 

and the Group’s effort in boosting its export of ornamental fish to more customers and 

countries around the world, particularly through Singapore, Thailand and Malaysia. 

 

Qian Hu’s net profit for the second quarter alone jumped 23.8% to $0.6 million on sales 

growth of 16.9% to $18.3 million.  This was propelled by higher sales from its 

ornamental fish business, as well as higher margins derived from Dragon Fish sales.   
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Commenting on the Group’s half-year performance, Qian Hu’s Executive Chairman and 

Managing Director, Kenny Yap said: “We are happy to see all of our core businesses 

contributing positively to the Group’s financial performance. We hope that this 

momentum will continue to gain pace.” 

  

“Since 2004, Qian Hu has gone through the painful process of pruning as we embraced 

a new retail chain store strategy, and moved away from the old business model that was 

reliant on whole distribution.  Qian Hu is now more complete, more integrated, having 

incorporated the breeding and export of ornamental fish, particularly the highly 

profitable Dragon Fish, as well as the manufacturing and distribution of accessories, and 

our front-end retail chain store business,” he added.  

 

Based on the Group’s half-year results, its earnings per share rose from 0.74 Singapore 

cents to 0.87 cents on a year-on-year basis, while net asset value per share improved to 

36.27 cents. 

 

Segmental Review 

Ornamental Fish 

In the first six months of FY2006, sales of the Group’s ornamental fish increased by 

20.6% to $19.5 million, whilst operating profit nearly doubled, jumping 91.7% to $2.9 

million.  In the latest second quarter, operating profit from Qian Hu’s ornamental fish 

business increased by $1.0 million to $1.5 million year-on-year while sales rose 25.1% 

to $9.8 million.   

 

These were due to better margins from Dragon Fish sales, as well as overall 

improvement in ornamental fish export from the Group’s export hubs in Singapore, 

Thailand and Malaysia 

 

Going forward, this business segment will continue to be an important core activity of 

the Group.  China, Taiwan and Japan are huge markets for Dragon Fish, and Qian Hu’s 

collaboration with Temasek Life Sciences Laboratory in cutting-edge Dragon Fish 

research will facilitate the increase in Dragon Fish production in its farms to meet future 

demand growth. 
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Accessories/Retail Chain Stores 

Revenue from its aquarium and pet accessories business, improved marginally by 1.6% 

to $12.5 million, whilst operating profit rose 7.8% to $481,000 in the first six months of 

FY2006.  In the latest second quarter, sales grew marginally by 0.8% to $6.1 million, 

generating an operating profit of $399,000.    

 

The Group’s 12 “The Pet Family” retail chain stores in Malaysia, Thailand and China 

had started to improve its sales contributions, even as demand for aquarium and pet 

accessories in Qian Hu’s domestic and overseas markets began to stabilise.   

 

Looking ahead, Qian Hu plans to increase the export of its proprietary brand of 

aquarium accessories “Ocean Free” to more countries around the world. The Group 

currently exports its aquarium accessories products to Philippines, Brunei, Australia, 

New Zealand, Japan, Turkey, Germany and the Netherlands. 

 

It also plans to set up more retail chain stores, particularly in Malaysia, as well as 

expand its distribution network in China for its Dragon Fish and accessories products.  

Currently, the Group has 60 distribution agents in China, and this is set to increase 

further in the second half of 2006. 

 

The Group’s Guangzhou factory, which manufactures aquarium accessories, has 

recently expanded its production capacity to meet increased demand from the Group’s 

network in Singapore, Malaysia, Thailand and China, as well as OEM business from 

more customers around the world. 

 

Plastics  

Though not a significant business activity, the Group’s plastics business continued to 

experience steady growth.  During the first half of FY 2006, its sales improved 26.1% to 

$4.4 million whilst operating profit grew 62.3% to $263,000 as a result of expansion of 

product range and an enlarged customer base and distribution channels. 
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The operating profit of this segment for the second quarter alone jumped 70% to $0.2 

million on sales growth of 36.1% to $2.4 million, in comparison to the 2nd quarter of 

2005.   

 

Group achievements during the first half of 2006 

During the period in review, Qian Hu has once again demonstrated its commitment to 

excellence in corporate transparency by bagging the top spot in the Business Times’ 

Corporate Transparency Index (CTI) for 2006 which has been revamped using a much 

stiffer scoring system to recognise certain emerging best practice in corporate 

transparency. 

 

In addition, Qian Hu is one of the award winners in the ZDNet Asia Smart50 with 

Special Mention for its efforts in implementing an important IT initiative called “FISH” 

to streamline its supply chain processes and inventories and allow wholesale and retail 

customers to track orders online.  

 

In January 2006, Qian Hu was also awarded the People Developer Standard for its best 

practices in Human Resource management. 

 

Group prospects for the second half of 2006 

Qian Hu’s future growth largely depends on its ability to increase the export of 

ornamental fish; in growing its Dragon Fish business; its ability to expand its 

distribution capabilities from owning the business to owning the customers, and, 

enhancing the efficiency and capabilities in the manufacturing of accessories products. 

 

On prospects for the rest of FY2006, Kenny said, “We are pleased that all of our core 

businesses, including our new retail business, have performed well.  However, we 

expect the gestation period for The Pet Family’s business to continue for a while longer 

before we can begin to see stable growth in profitability.  Therefore, despite possible 

fluctuations in our operating profit from quarter to quarter, we do expect the Group to 

remain profitable in FY2006.” 

 

# # # 
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About Qian Hu Corporation Limited 
 
Incorporated in 1998, Qian Hu is an integrated ornamental fish service provider – providing a 
spectrum of services involving distribution of well over 500 species of ornamental fish from all 
around the world as well as the manufacturing and distribution of a wide range of aquarium 
accessories, including pet foods and medications.   
 
Qian Hu (which means “Thousand Lakes” in Chinese), has received several awards from the 
Securities Investors Association of Singapore since 2001 for its commitment to corporate 
transparency.  The Company also won a special mention in the Best Managed Board Awards 
from the Singapore Institute of Directors in 2004. 
 
Over the years, the Group achieved a number of “firsts” in the ornamental fish industry: 
 

• The first company in the ornamental fish industry in Singapore to be listed on the 
mainboard of the Singapore Exchange. 

• The first integrated ornamental fish service provider in Singapore, Malaysia and 
Thailand to be awarded the ISO 9002 certification for its quality management system; 

• The first in the ornamental fish industry to obtain ISO 14001 certification for its 
environmental management system; 

• One of the first ornamental fish operations in Singapore to have successfully bred the 
Dragon Fish and Arapaima for commercial sale; and 

• The first SME to receive the Singapore Quality Award in 2004. 
 


