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Financial HighlightsFinancial Highlights
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Balance Sheet HighlightBalance Sheet Highlight
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Cash Flow StatementCash Flow Statement

0.21.1Net increase in cash and 
equivalents

4.35.4Cash and cash equivalent at 
end of period

(2.5)(0.9)Cash used in financing 
activities

(4.0)(6.6)Cash used in investing 
activities

6.78.6Cash generated from 
operating activities
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Key IndicatorsKey Indicators
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DividendsDividends

The Directors have recommended a first 
and final gross dividend of 0.6 cents per 
ordinary share, which if approved by 
shareholders, will be paid out on 11 April 
2007.



Business Business 
UpdatesUpdates



Ornamental FishOrnamental Fish

Dragon Fish sales continue to dominate the growth in the ornamental fish 
turnover

More fish exported through Singapore and Thailand

Reliable source of demand for Dragon Fish both domestically and overseas
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Accessories / Retail Chain StoresAccessories / Retail Chain Stores

12 “Qian Hu – The Pet Family” retail chain store as at 31 December 2006

More to be set up in Malaysia

More distribution points in China for Dragon Fish and accessories (Target: over 100)

Increase export of our “Ocean Free” brand of accessories to more countries.  “Ocean 
Free” – No 1 aquarium accessories brand (Euromonitor)

Increased production capacity of our Guangzhou factory to capture rising demand from 
Group’s distribution network and OEMs
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PlasticsPlastics

Focus on sales of higher value items 

Strong growth due to enlarged customer base and expansion 
of distribution channels
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Future GrowthFuture Growth

Increase the export of ornamental fish & aquarium 
accessories

Continuous growth of Dragon Fish sales 

Expansion of the distribution network for pet 
accessories by leveraging on Qian Hu’s house brands

Expanding distribution capabilities through setting up 
more retail chain stores and distribution points 
regionally

Enhance efficiency and ability in manufacturing  
accessories products



AchievementsAchievements

Achieved top spot in the Business Times’
Corporate Transparency Index (CTI) for 2006

Singapore Corporate Awards 2006

Best Investor Relations

Best Annual Report (Gold)

Runner up in “SIAS Most Transparent Company 
Awards 2006” (Small Caps up to $100M category)

One of the award winners in the “ZDNet Asia 
Smart50”
with Special Mention for efforts in our IT initiative 

“FISH”

People Developer Standard (Jan 2006) 
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